Transparency International Ireland
Communicating Corruption 

Highlighting Key Issues – Handling Media Interviews

Irish Aid Volunteering and Information Centre, O’Connell St, Dublin 1

Thursday, 25 September 2008

Timetable
 9.30    Introduction – Setting objectives

10.00
Communicating Corruption – a brief overview   

10.15 
Devising your communications strategy – Targeting various media

Shaping key messages to match media targets 

10.45
Practical session – key messages for different audiences – Group Work 

11.15
Break

11.30
Preparing for media interviews – Getting your key messages across



Anticipating difficult questions  - Maintaining a clear focus 

12.15    Practical session on preparing for media interview – Group Work 

1.00      Ends


Work Sheet

Defining Your Message
Why are we seeking this publicity now?

What is the STORY ? - Why is it of interest?

Who are our target audiences?

What do we want the audience to know, remember and understand following this publicity?

Primary Messages

Secondary Messages

What are the key points we need to make?

1_______________________________________________

________________________________________________

2_______________________________________________

_______________________________________________

3_______________________________________________

________________________________________________

4______________________________________________

________________________________________________

What stories or examples can we use to make our message interesting and memorable?

1_______________________________________________

  ______________________________________________

2

________________________________________________

________________________________________________

Which are the most suitable media to use this time?

Do we need any evidence or research to support our position?

What are the obvious questions about the story?

What are the difficult or nasty questions we might be asked?

How will we deal with them?


